Marketing II – Yates




The Great Four P’s Debate
As a review from Marketing I, you (or a team/group) are assigned to choose one of the 4 P’s and argue via a presentation in front of the class as to why your P is the most important of the P’s for product / service long-term success.

Your argument / presentation should:

· Show a great deal of detail as to what your P means, entails, covers, contains, and how it is differentiated from the other P’s

· Be persuasive

· Cite real life product / service examples (these will be exceptionally helpful in proving your case)

· Show details, examples, details, (did I mention details and examples?)

These will be presented to the Marketing I students as a good introduction to marketing and the 4 P’s.
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